
Round 2 - Paper prototype creation ideation 
Method:  Think aloud testing  
User Reached = 2 
 
Key Findings 
 

● We didn’t see a reason to hide the emergency fund access on the individual pet pages, 
so we moved the emergency fund into the home screen. 

● We decided to include a small summary of existing conditions on the pet’s profile page, 
to save the owner digging through medical records to find it. 

● We performed a/b testing to gather an understanding of preferences towards the way vet 
bills are displayed and paid. Our results revealed that 8/9 participants would prefer to 
view all the vet bills for all pets in as a full summary, versus split by each pet. Many had 
the recommendation of having a full summary of the bills with the option to go into each 
pet for further detail on individual bills. This idea will be explored further in our ideation 
process. Our changes to this process included my payments button on the home page 
and each individual pets “upcoming treatment” page that can be found in their individual 
profile.  

● We choose to display the recurring payments as a calendar, to simplify the way are 
payments are visualised since scheduling is involved.  
 

 
Concept iteration 
 

+ Educational brochure. We value the importance of education. Based on the decision 
matrix scores, we saw a lack of educational value in this solution. In order to address this 
drawback, we introduced an educational brochure of case studies and example costs of 
emergency treatment. Through this information, we can inform pet owners of the 
purpose and importance of our solution. Giving them a tangible souvenir to study and 
consider when first making the decision to opt-in.  

+ Show them how much their fund will be if they contribute x amount every week 
 

















 


